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Abstract: For several years, great effort has been devoted to the study of
e-commerce adoption. However, studies on the effect of information culture as
internal organisational factors on e-commerce adoption are still lacking.
Therefore, the aim of this study is to propose a model to examine the
information culture factors affecting e-commerce adoption. To achieve this, the
study used a survey that administered to 250 managers of small and
medium-sized enterprise (SMEs) in Palestine. The partial least squares
structural equation modelling (PLS-SEM) with the help of the SmartPLS 3.0
software was employed to validate the developed model and hypotheses. The
empirical results revealed that information control and information integrity
were significant factors in predicting e-commerce adoption. However,
information formality and information proactiveness failed to predict
e-commerce adoption. The factors presented in this study can be adopted by
SME:s in assessing and forecasting the success of e-commerce adoption.
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